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Value is a Network Property @ValueNetworks.com

Value is an emergent property of purposeful
networks of roles, interactions, and relationships
that generate economic or social value.

Any purposeful organization or activity can be
understood as a value network.

' Innovations are implemented through
networks.

Net wor ks fiactivateo
to different types of activity or phases.
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Roles And Value Exchanges @ValueNetworks corm

Nodes represent participants (real people)
and the Roles that they play.

Solid lines show tangible (formal, contractual)
deliverables being transacted.

Dashed black lines show intangible or informal value
being provided.

Intangible Deliverable \ )

Tangible Deliverable
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Research to Commercialization ~ ®ValueNetworks.com
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European Innovation Networks ~ ®ValueNetworks.com

2007 Evaluation of ICT-RTD Research Networks
funded by the European Commission

Linking value networks patterns to Intellectual Capital formation and
macro economic analysis at the Regional level.

Linking value networks patterns to Intangible Asset formation at
organizational and inter-organizational levels.

4Human capital

 Market capital
30%

™ Process capital

® Renewal capital

™ Financial capital

42%

Intellectual Capital Formation Organizational and Inter-Organizational
Value Networks
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Archetypes within the Netwark  ®ValueNetworks.com
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